
 E-business course  

Winter semester 2022/2023 

Introduction to digital marketing and persuasion techniques 

 

Dear Students,  

During last lecture we discussed the principles of persuasion which are vital for marketing of 

products and services, how to make people say YES  in order to motivate them to purchase 

and buy their attention.  

Things to do: 

TASK 1 Watching – the principles of persuasion 

TASK 2 Reading – Introduction to Marketing 

TASK 3 Watching - Digital marketing – a short introduction 

Case study - Zappos Marketing Creating value 

 

TASK 1 Watching – the principles of persuasion 

You are going to watch an interview with professor Robert Cialdini – an expert in marketing. 

He developed the persuasion principles for marketing purposes.   

Please watch a short interview with professor Cialdini and answer the following questions:  

1. What is the concept of persuasion according to Cialdini? 

2. How persuasion can help us build a better world? 

3. Is persuasion a skill with which we are born or should we exercise and develop it? 

4.  What are the Six Principles in the Persuasion Process 

5. What is special about  the Seventh Principle of Persuasion? 

6. What is a difference between persuasion and manipulation? 

 

Link to the video: 

The 7th principle of persuasion - Robert Cialdini 

(121) The 7th principle of persuasion - Robert Cialdini - YouTube 

 

TASK 2  Reading – Introduction to Marketing 

Please study the material 

Questions to be answered:   

1. What is the purpose of marketing?  

https://www.youtube.com/watch?v=6Af7Yqe_54w&list=PLIYpcTqijodS_flRoLMhOuQ2OKNqe3tfm&index=5


2. Why the Internet technology has created new marketing  opportunities for 

businesses and consumers?  

3. What digital  marketing plan is important for achieving business objectives?  

4. Identify critical success factors for digital marketing 

5. Identify differences between marketing and advertising. 

 



 

 



 

 



 

 

 



 

 

Source:  Introduction to E-business Management and Strategy by Colin Combe  

 

 

The Four P’s 

The basics of marketing strategies can be explained by the four P’s: product, place, price, 
and promotion.  

Price and means of distribution play critical roles in the success of products, and market 
researchers help establish these elements. Marketers also build strategy documents for 
framing marketing messages. These documents account for the types of consumers who will 
use a product, the environments that best suit it, the tone that marketing messages should 
strike, and the product personality that consumers should perceive in messaging. Once it’s 
time to develop messages that bring the strategy to life, the worlds of marketing vs. 
advertising begin to overlap. 

What Are the Similarities Between Marketing and Advertising? 

When contrasting marketing vs. advertising, it’s important to know that advertising is actually 
a component of marketing. Marketing refers to preparing a product for the marketplace. 
Advertising is making your product and service known to people within that marketplace. In 
other words, advertising is a step in the marketing process — one that uses the data and 
research collected by marketing strategists to craft compelling promotions. 

Source: Marketing vs. Advertising: What’s the Difference? 

Marketing vs. Advertising: What’s the Difference? | CSP Online 

 

https://online.csp.edu/resources/article/marketing-vs-advertising/


 

TASK 3 Watching - Digital marketing – a short introduction 

Students should be able to identify:  

1. Differences between traditional and digital marketing.  

2. Benefits of digital marketing.  

3. Types of digital marketing.  

Digital Marketing In 5 Minutes | What Is Digital Marketing? | 

Learn Digital Marketing | Simplilearn 
(122) Digital Marketing In 5 Minutes | What Is Digital Marketing? | Learn Digital Marketing | 

Simplilearn - YouTube 

 

Case study – ZAPPOS  

An example of successful digital marketing campaigns. 

Please see the video on Zappos marketing – how they create value. 

(122) 1 Zappos Marketing Creating values - YouTube 

 

ZAPPOS 
The company sells many different types of footwear, including vegan shoes. 

Employees are encouraged to use their Twitter accounts for casual communication rather 
than promotions or marketing pitches, in an effort to humanize the company, like when 
Hsieh tweeted before going onstage at a tech conference: "Spilled Coke on left leg of jeans, 
so poured some water on right leg so looks like the denim fade 

America’s most extensive online store has the best digital marketing campaigns. Zappos 
searches Twitter’s streaming API for all the Tweets it’s been mentioned in1.  

Conversations, questions, and comments are sent in through Twitter, and Zappos responds 
to them all so that others may see how they respond to customers. Customers are so 
enthralled with the practices that they want to spread the word about them. 

Zappos also introduced Zappos TweetWall, displaying the user’s name and Tweet next to 
the product picture. They have also created an iPad-optimized version of the TweetWall, 
accessible as a spread on the Zappos iPad app.  

 
1 This example works through Twitter streaming APIs. When “tweets” take place, there is a push of 
data as tweets happen instantaneously. With streaming APIs utilized by Twitter, the consumer 
registers a set of conditions such as usernames, keywords, locations. This prompt delivers quick 
delivery and simultaneous results. Source: Streaming API examples | Definition of streaming API 
(axway.com) 

https://www.youtube.com/watch?v=bixR-KIJKYM
https://www.youtube.com/watch?v=bixR-KIJKYM
https://www.youtube.com/watch?v=TbYotcJTBqk
https://en.wikipedia.org/wiki/Artificial_leather
https://twitter.com/ztweetwall?lang=en
https://blog.axway.com/learning-center/apis/api-streaming/streaming-apis-examples
https://blog.axway.com/learning-center/apis/api-streaming/streaming-apis-examples


What also set Zappos’ campaign videos apart was their ability to discover a unique method 
to use genuine customer tales to demonstrate how far the company is prepared to go to 
please its devoted consumers. 

 

Zappos TweettWall 

 


